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Go Big and Go Home
Advanced Building Science  
and Sales Strategies for an  
Ultra-Efficient Sustainable  
Neighborhood in Central  
Washington





This Video Says It All
https://www.youtube.com/watch?v=ygHU0mQGuJU

https://www.youtube.com/watch?v=ygHU0mQGuJU


















How Do You Sell a Project Like  
Selah Vista in Selah, WA?

Challenges:
• Price per Square Foot Mentality: Builders are building cheaper
• Green does not have support/recognition in Central  

Washington
• Not all buyers want the same thing
• Homes are not built: we are preselling from one model home
• Message needs to be simple: so much to tell
• Lack of trained brokers



S H A D E S O F G R E E N
Using client values to evaluate and show  

property
TYPE PROFILE
Economist Looks for value in green and seeks fast  

results
Investor Considers long-term profits of a greener

home
Eco-Chic Appreciates artisan, cool side of green

Health Conscious Prioritizes safety and health above cost

Socially Aware Willing to pay more to do the right thing



Who is the Selah Vista Buyer?

Demographics:
 Professions: Medical, teachers, technology
 Health Conscious: worried about air quality and aging in place
 Life Style: empty nesters looking for simple living in a community



What Does That Mean?

Need to provide messaging in different formats and  
with different levels of detail:

 Website
 Facebook
 Videos
 Handouts
 Events
 Real Estate Awareness and Education Clock Hour Classes
 Publications







Video showing Life Style and  
Health
https://www.facebook.com/selahvistahomes/videos/394890 

134371487/

https://www.facebook.com/selahvistahomes/videos/394890134371487/
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Marketing Materials With
Consistent Theme
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Marketing Materials With
Consistent Theme
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Marketing Materials With
Consistent Theme
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Marketing Materials With
Consistent Theme



26

Marketing Materials With
Consistent Theme
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Marketing Materials With
Consistent Theme
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Marketing Materials With
Consistent Theme



Our Homes are Different



Events- Groundbreaking  
& Tour of Homes





Broker Training- Classes and
Site Visits
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